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LOGO/TAGLINE

Our logo is the touchstone of our brand and one of our most valuable

assets. We must ensure proper usage.

Please observe the clear space around the logo to maximize visual

effectiveness. Nothing should intrude into this specified clear space.

\%, CENTER FOR
N7

7~ PURSUIT

N, CENTER FOR

% PURSUIT

CHOICE, GROWTH & INDEPENDENCE
FOR PEOPLE WITH IDD

FONT

Body copy in marketing materials should be Reqular

Proxima Nova Reg

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

Helvetica Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

All headlines, subtitles and pull out quotes should be Bold

Proxima Nova Semibold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Helvetica Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

BRAND COLORS

PANTONE 355
RGB: 0 / 150 / 57

HEX: 009639
CMYK:91/0/100/0

PANTONE 286
RGB: 0/ 51/ 160

HEX: 0033A0
CMYK:100/75/0/0




